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SALES COMPARISONS 

   Aug 2010  Aug 2011 
Units Sold       86                 85      
Average Sale $122,707  $122,356 
Total   $7,741,920           $7,774,215 
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2010-2011 
leadership 

   SEPTEMBER EVENTS 
Sept 5th 
Office closed to observe Labor Day 

Sept 7th 
Forms Committee @ C21 Alma   3PM 

Sept 9th 
PR Committee @ Corporate 
Settlement Solutions     8:30AM 
Finance Committee     8:30AM 

Sept 12th 
MLS Committee      9AM 

Sept 13th 
Board of Directors     8:30AM 

Sept 15th 
Brokers Meeting @ City Hall   10AM 

Sept 20th 
Education Committee     9AM 
Election Committee     10AM 
Tools for Success     1PM 

Sept 21st 
Forms Committee     3PM 

Sept 22nd 
Golf Committee follow up    1PM 

Sept 27th 
Uniform Appraisal Data Set 
Training @ City of Mt. Pleasant       9AM-12PM 
Conference Room             & 1-4PM 





Gratiot County  
Relay For Life Event...our 
infield campsite! 

Walkers at dusk: 
Bob & Mary Fleming,  

Jon Rhynard, 
Alaina Wills, 

 & Robyn Sutherland… 
the Luminaria 

ceremonies are about to begin!! 

Mary Fleming & Dianne Beard 
Dianne was a big help setting 
up our site!! 



 JUST FOR LAUGHS 

 

WALL LICENSE LEGISLATION 

The Senate has passed legislation eliminating the 
requirement for Wall Licenses. Representative 

Nancy Jenkins (R-Dover Twp) sponsored House 
Bill 4113, which is the next step in the  

progression of licensing standards and keeping 
up with today’s technology. 

Currently, the Occupational Code requires a real 
estate broker to display his or her broker's  
license and the license of each real estate  

salesperson that he or she employs. Nowadays, 
people will rarely go into an office off the street 
to verify that their broker or agent is licensed.  

The MAR has been working with the Licensing 
and Regulatory Affairs (LARA, formerly DELEG) 
on this issue over the last few years in keeping 

licensing and regulation codes up to date. Pocket 
ID cards are available for all new agents through 
LARA that have their licensing information on the 
card. It is our hope that this change is the first 

step in utilizing technology to streamline  
licensing requirements for all REALTORS®. The 
bill is also on its way to the Governor’s desk for 
his signature. We appreciate the hard work of 

Representative Jenkins for introducing this  
legislation and look forward to seeing this bill  

become law. 

MAR UPDATE 

WELCOME ABOARD 
A warm welcome to our New Members 

Rebecca Wiles Board Staff-Technology Coordinator 

  Returning Members: 
Jon Rhynard            Century 21 Lee/Mac 
June Bonstelle   Central Real Estate  



Listen to August Government Affairs Podcast - 8.12.11 
Summer Recap     
   
 Listen to July Government Affairs Podcast - 7.12.11 
Part 2 
with special guest Speaker of the House James "Jase" Bolger R-63     
  
Listen to July Government Affairs Podcast - 7.01.11 
Part 1 
Independence Day Edition 
 
     
Visit www.mirealtors.com for more Podcasts…. 



                                                                                                  
CENTRAL MICHIGAN ASSOCIATION OF REALTORS® IS  

DEDICATED TO SERVING THE COMMUNITY BY PRESERVING  
PRIVATE PROPERTY RIGHTS AND PROVIDING EDUCATIONAL, 
ETHICAL, AND PROFESSIONAL SERVICES WHILE HOLDING THE 

REALTOR® TO A HIGH STANDARD OF ACCOUNTABILITY 

Just for Fun 

Somewhere hidden in this newsletter is a hidden “Sold” sign. 
Similar to Where’s  Waldo? This image has been shrunk down 
and strategically placed amongst the exciting information we 
have listed through our monthly newsletter. Can you find it? 

This week’s FOR SALE image looks like this… 

 

 

 

Good luck and happy searching! 

Great Links 
Be sure to bookmark these useful links listed below 

National Organization of REALTORS 
www.realtor.org 

 
Michigan Association of REALTORS 

www.mirealtors.com 
 

Paragon 5 Mobile 
cmiar.mobile.paragonrels.com 

 
CMAR On-line CE Classes 

cmiar.theceshop.com 
 

Michigan Real Estate Commission 
michigan.gov/lara 

 
CMAR FaceBook 

facebook.com/cmiar 
 

CMAR Blog 
cmiar.blogspot.com 



Cheesy! 

Chips & Salsa…? 

Clare County Habitat 
donation...Alaina & Lori Martin 

Rick & Alaina ‘draw’ the golf ball winner! 

Paul Alexander & the grillin’ gang...let the grill begin! 

Leslie Walton & Lori Young 

Steve Branigan & Heidi Sitts 



New FTC Rule May Impact Brokerages 

 
The Federal Trade Commission (“FTC”) has recently issued its Mortgage Acts and Practices - Advertising, or “MAP”, rule 
(“Rule”). The Rule imposes requirements on those that provide information about mortgage credit products to consumers by 
prohibiting misrepresentations during these communications and also imposing recordkeeping requirements. The Rule will 
impact real estate professionals that provide this information to consumers, such as giving a consumer a lender’s rate sheet. 
The Rule takes effect on August 19, 2011.  
 
Background 
 
The FTC published an Advance Notice of Proposed Rulemaking in 2009, and issued a proposed rule relating to unfair or de-
ceptive acts and practices that may occur with regard to mortgage advertising in September 2010. NAR filed a comment 
letter seeking an exemption for real estate professionals from the Rule.  
The Rule is intended to regulate unfair or deceptive practices in the advertising of mortgage products, and covers all entities 
involved in the process such as mortgage brokers, lenders, and home builders. The Rule will also cover real estate profes-
sionals when they are providing information about a mortgage credit product to a consumer, as outlined in this article.  
Rulemaking authority for the Rule has now transferred to the Consumer Financial Protect Bureau (“CFPB”). Enforcement 
authority for the Rule rests with the CFPB, FTC, and state attorneys general. 
 
Rule’s Requirements 
 
The Rule prohibits misrepresentations in a commercial communication about any term of a mortgage credit product. A 
“commercial communication” is broadly defined within the Rule, covering both oral and written statements designed to 
“create an interest in purchasing goods or services”, which in this case would be a mortgage credit product. A “mortgage 
credit product” is “any form of credit” that is offered to a consumer and secured by the consumer’s dwelling. The Rule’s cov-
erage will include information about all mortgage terms and the Rule contains an extensive list of possible mortgage terms, 
including interest rates, products sold in conjunction with a mortgage such as credit insurance, amount of taxes, variability 
of interest rates, and prepayment penalties. 
 
Application of Rule to Real Estate Professionals 
 
The Rule will apply when a real estate professional provides information about a specific mortgage product to a consumer. 
An example would be providing a consumer with rate sheets containing the current interest rate from a lender or providing a 
consumer with applications or other information for a specific mortgage product. All statements about the terms of a mort-
gage will be covered by the Rule, and will need to be retained for two years. In addition, the statements should have the 
disclaimer language discussed in this article in order to protect against later misrepresentation claims. 
The FTC has stated in its comments that the Rule does not apply to purely informational communications not designed to 
cause the purchase of a good or service because these are not commercial communications. So, providing a consumer gen-
eral information about market rates for different types of mortgages products will likely not be subject to the Rule because 
these are not related to a specific mortgage product. However, providing a consumer with the daily rates from a specific 
lender would trigger compliance with the rule. Similarly, going through the prequalification process with a consumer in order 
to determine the range of properties that a consumer may be eligible to purchase won’t require compliance with the Rule; 
however, providing a consumer with the documentation needed to apply for a preapproval from a lender for a mortgage loan 
will be covered by the Rule.  
 
Disclaimer or Qualifying Statement 
 
In the preamble to the final Rule, the FTC notes that a disclaimer provided with a covered statement “may correct a mis-
leading impression, but only if it is sufficiently clear and prominent to convey the qualifying information effectively”. There-
fore, real estate professionals should always include a disclaimer when providing information to consumers about the terms 
of a mortgage credit product, as a properly crafted disclaimer can protect against later misrepresentation claims.  
The disclaimer will need to be prominent, as the FTC notes in its comments that disclaimers in small type placed at the bot-
tom of a document will not protect against misrepresentation claims. The disclaimer text should be separated from the other 
text in the covered statement, as language buried within the text may not be effective to protect against misrepresentation 
claims. 

 Note that the disclaimer should be tailored to the type of information that you are providing to a client. If you are providing 
other services beyond transmitting basic mortgage information, you will need to tailor your disclaimer to cover those ser-
vices.  
 
Recordkeeping Requirements 
 
If a real estate professional is subject to the Rule, the real estate professional is required to keep all covered commercial 
communications for 2 years from the date that the communication was made to the consumer. In order to comply with this 
section, the real estate professional should put all covered statements into writing and include the statements in each con-
sumer’s file (paper or electronic) with the brokerage. This record retention system should become part of the brokerage’s 
overall record retention program. 

 



Are You Our Friend? 
Don’t forget to friend us on FaceBook and 

“like” our CMAR page in order to get up-to-
date, interactive information on mid  

Michigan realty news! 

www.facebook.com/cmiar 

 

*Don’t forget - Paragon 4 is no 
longer in use! 

Paragon 5 URL 
http://

cmiar.paragonrels.com 


